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International Market Segmentation  

 
The tourism resources of Mount Yangdang bet-
ter match the needs and preferences of young 
independent travelers, special-interest travelers 
including eco-tourism visitors, and adventure 
travelers 
 
Based upon the outbound travel statistics for the 
inbound markets to China and the tourism re-
sources of Mount Yandang, the U.S.A., Canada, 
U.K., France, Germany and Italy should be tar-
geted as the top priority markets. 
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International Priority Market Identification  

 
After further analysis of the inbound tourism market and Mount Yandang 
tourism resources, the following market segments were recommended: 
 
¶ Young independent travelers  
¶ Special-interest travelers  
¶ Expatriates living in nearby cities (Wenzhou, Shanghai, Hangzhou, etc.)  
¶ International business travelers (working in Wenzhou and Taizhou)  
¶ Children of wealthy Wenzhou people living abroad  
¶ Study tours for geology and geography major students  
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