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T Product research: visits to tourism attractions and sites

1 Review of previous planning documents: analysis of

marketing recommendations

BELLE TOURISM

1 Analysis of present market situation

INTERNATIONAL
1 Analysis of future potential markets CONSULTING
1 Competitive analysis
1 Analysis of effects of Hangzhou Bay Bridge opening

1 International case study analysis

1 Marketing and branding strategies
1 Marketing goals identification

1 Identification of key marketing initiatives
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A comprehensive program of original market research was
designed and implemented during this project. A particularly
strong focus was placed on markets in Shanghai and in other
areas of the Yangtze River Delta Region (YRDR). Original

research was also conducted in the key inbound tourism markets

for Ningbo.
BELLE TOURISM
The following attractions had the highest awareness in Ningbo INTERNATIONAL

according to the research results. CONSULTING
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Baoguo Temple

Xikou
Donggian Lake
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Hemudu Relics

¢ Old Bund



