Tourism: An Overview of the
_Tourism System
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Objectives
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To explain why people like to think of tourism as
being an industry.

To define tourism and identify its components.

To explain the reasons for using a systems approach
for tourism.

To describe the parts of the tourism system. | - -
To explain the tourism system model.
To identify important terminology. L~

.\’-

- - -
Photo 1 by Jose Man by Maurickbreu.; Photo 3 by Paulc
Magalhaes; Photo 4 by Jo : Ph@o




- Why People Like to Think of Tourism as an Industry
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A Gives those involved in tourism a feeling of greater
credibility and respectabillity.
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A The idea of a tourism industry is politically attractive.
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World Tourism Organization Definition of Tourism
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environment for less than a specified period of time and

whose main purpose of travel is other than the exercise
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(Chadwick, 1994). e
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