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MAJOR MARKETING AND PRODUCT DEVELOPMENT ISSUES
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The two rounds of field visits to
tourism sites and attractions, and the
resulting Attraction and Resource

Assessment, provided more supply-
based insights on potential issues.

Identify the major issues facing future tourism
marketing and developmentin Tai’an

In addition, the consultants were also
briefed by senior TATB officers on
their perspectives of key issues.

The Analysis of Competitive
Destinations, consumer and travel
trade survey results, and the
consultants’ experience and
kKnowledge helped identify important
challenges in the competitive

marketplace.

The 12 major issues:

MARKETING AND PRODUCT DEVELOPMENT STRATEGIES

The Marketing and Product Development Strategies represent the
foundation for the Marketing Objectives and Action Plan: 2008-

2009. They include the marketing plan rationale , marketing
strategies ,and goals, whi ch wi I | hel p
Tourism Bureau (TATB), have a clear framework for

the future marketing of tour
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