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Role and influence of events on tourism 

within destinations

Summary of the academic research on the topic

Theoretical models on roles and impacts of events
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The literature on events has 

grown beyond anyoneôs  

capability of reading it all
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Summary of the academic research 

on the topic

The role and influence of events on tourism:

ÅMarket share increasing

ÅService and facility quality enhancement

ÅImage enhancement and creation

ÅEconomic benefits

ÅTourism industry diversity 

ÅCommunity development

ÅEnvironmental value

LOCAL EVENTS

Low demand and low value

REGIONAL EVENTS

Medium tourist demand and 

medium value 

HALLMARK EVENTS

High tourist demand 

and high value

OCCASIONAL 

MEGA-EVENT

High tourist demand 

and high value

Events are an important 

motivator of tourism, and 

figure prominently in the 

development and marketing 

plans of most destinations. 

The roles and impacts of 

planned events within tourism 

have been well documented, 

and are of  increasing 

importance for destination 

competitiveness.

SOURCE: Event Tourism, Getz, 2008
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Theoretical models and propositions on 

roles and impacts of events

EMBOK Model of Event Management Knowledge Domains

Administration: financial; human resources; information; 

procurement; stakeholders; system; time.

Design: catering; content; entertainment; environment; 

production; programme; theme.

Marketing: marketing plan; materials; merchandise; promotion; 

public relations; sales; sponsorship.

Operations: attendees; communications; infrastructure; 

logistics; participants; site; technical.

Risk: compliance; emergency; health and safety; insurance; 

legal and ethics; decision analysis; security.

SOURCE: Silvers et al., 2006
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Framework for event tourism research

SOURCE: Event Tourism, Getz, 2008
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Theoretical models and propositions on 

roles and impacts of events

Gursoy, Kim and Uysal Model of Perceived Impacts of

Special Events and Festivals

Community cohesiveness: enhance community image; build 

community pride; help preserve local culture; generate 

revenues for civic projects.

Economic impacts: increase employment opportunities; 

increase standard of living; encourage locals to develop new 

facilities.

Social incentives: provide more recreational opportunities; 

promote organizations and businesses; offer family-based 

recreation activities.

Social Costs: increase traffic congestion; put pressure on local 

services.

SOURCE: Gursoy, Kim, and Uysal, 2004
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Economic and other impacts of mega 

events on destination tourism

Statistical data and attendance figures

Successful case studies in mega-event destination marketing
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