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In  2008, Belle Tourism International Consulting (BTI) conducted 

several market surveys in origin markets outside of Mainland 

China:  
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Hong Kong Market Survey  

Survey Brief:  

Personal interviews with 17 major outbound travel agencies and companies 
in Hong Kong were conducted in January-February 2008. 

Major Findings:  

ǻ Visiting and experiencing scenic areas is the most important reason for  

      clients when choosing Mainland China. 

ǻ High-resolution images and familiarizations/educationals for people at  

      different levels in the travel agencies are the most important marketing  

      support tools for these travel agencies when selling destinations. 

  

  


