
To taste Jiangsu is to know China ®   

Taste Jiangsu Experiences Map  
 

2009 @ Belle Tourism International Consulting (BTI)  

www.belletourism.com  

Mind the  i Gap!  
Use the Jiangsu  

Experiences Map  



To taste Jiangsu is to know China ®   

Taste Taste Taste    
JiangsuJiangsuJiangsu    

ExperiencesExperiencesExperiences    
   MapMapMap   

How to develop effective printed destination marketing materials is a common 

challenge faced by DMOs. A high-quality and appealing Experiences map can be 

an excellent solution for informing potential visitors. 

The Taste Jiangsu Experiences Map will be easy to obtain and carry around. By 

combining hand-drawing with computer image-processing software, BTI has pre-

sented a lively scene for traveling and experiencing Jiangsu. Looking at this map, 

people can form vivid images of the places and attractions shown on the map. 

The following are some excellent maps from DMOs. On the left is the Vintage 

Shaoxing Experiences Map also developed by BTI; on the right is the Tourist 

Guide Map produced by Tourism Turkey. 
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Front and back covers, map reverse 
side  
 
The reverse side of the map was devel-
�R�S�H�G���D�V���W�K�H���Y�L�V�L�W�R�U�¶�V��Jiangsu Quick 
Guide . BTI collected all the necessary 
�L�Q�I�R�U�P�D�W�L�R�Q���R�Q���V�L�[���R�I���-�L�D�Q�J�V�X�¶�V���X�Q�L�T�X�H��
attractions and features. These descrip-
tions help readers better understand 
the map: 
 
�x�� Cover design : as shown in the top-

left image, two Kun Opera  
performers are reading the Jiangsu 
Experiences Map; the six photos be-
hind them represent the unique sell-
ing points of Jiangsu. 

�x�� Back cover design : practical infor-
mation is provided such as location, 
population, transportation networks 
(land, water and air) and contact in-
formation of for Jiangsu Provincial 
Tourism Bureau, as well as 13 city-
level tourism bureaus. 

 


