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PROJECT  

INTRODUCTION  

Belle Tourism International Consulting  

This project produced an analysis of Northern Irelandôs accommodation in-
ventory, the specific products offered that can be booked online at 53 top 
consumer travel websites. The survey involved an analysis of the following 
Northern Ireland online sources: 
 

¶ The top 31 international intermediaries: online travel agencies (OTAs), 
tour operators, booking sites. 

¶ The top 15 UK operator intermediaries ï OTAs, booking sites. 

¶ The top 7 NI tour operator intermediaries ï OTAs, booking sites. 

 

 


