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Domestic Market Surveys

A complete series of original market surveys was designed and implemented in
this project. A strong focus was placed on markets in Shanghai and in other

areas of the Yangtze River Delta Region (YRDR).

1 Shanghai local residents

1 Shanghai travel agencies

1 Shanghai expatriate market

1 Shanghai customer focus group

1 Hangzhou, Wenzhou local residents

1 Suzhou, Wuxi, Nanjing local residents
1 Beijing local residents
1 Guangzhou local residents

1 Shandong local residents

1 Shaoxing visitor and local resident survey

MARKET ANALYSIS
Analysis of Future Potential Markets
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International Market Surveys

A complete series of original market surveys was designed and implemented in
this project. Original research was conducted in the key inbound tourism
markets for Shaoxing including Japan, South Korea, Taiwan, Hong Kong, and

Macau. An international visitor survey was conducted in Shanghai in July, 2008.

| Hong Kong travel agency survey

1 Macau resident survey

1 Taiwan resident survey

1 Japan and South Korea consumer survey

1 Japan and South Korea travel trade survey

1 Malaysia and Singapore travel trade survey

1 European, North American, Australia and New Zealand international
visitor survey
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MARKET ANALYSIS
Analysis of Future Potential Markets
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Competitive Destinations in YRDR

The competitive analysis was based on field visits to 11 historic water
towns, streets and blocks in Zhejiang and Jiangsu, and interviews with
their senior management; and collection of secondary research

materials by the BTI consultants.

1 Wuzhen, Nanxun, Xitang

1 Mudu, Tongli, Luzhi, Zhouzhuang
1 Guangfu, Pingjiang, Shantang

1 Zhuijiajiao

MARKET ANALAYSIS
Analysis of Competitive Destinations



