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Technical Report  

1. Analysis of Existing Inbound Tourist Markets  
�x��  The average percentage of inbound market to Zhouzhuang is around 12% 
�x��  The overall inbound market structure has not significantly changed  
 
2. Analysis of Trends of Inbound Tourist Markets  
�x�� European and American markets to Zhouzhuang have grown significantly  
�x�� Market share of Asian inbound markets to Zhouzhuang has slightly decreased  
�x�� Major inbound visitors to Zhouzhuang are international tour groups from Shanghai and 

Suzhou  
 
3. Analysis of Shanghai Expatriate Market  
�x�� Expatriates living and working in Shanghai are one of the most important international visi-

tor groups for Zhouzhuang  
�x�� These foreigners tend to have higher incomes and take short trips to areas close to Shang-

hai during their leisure time 
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